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CONTINUED “I HAD GONE AROUND THE
F“F%“l"_::l}'_f“ world with Merle Wood looking
at boats on the market and could-
n’t find what I liked, so I had begun to entertain the idea
of building something. I'd visited Europe’s four major
yards and come away highly impressed with Codecasa.
It might not appeal to everyone, but it’s a small family
yard and the man whose name is on the door works there
every day along with his daughters and sons-in-law. When
I found out that their sixty-two meter was available, that
was it,” Deason said. “They were building Armani’s boat
at the time and I figured he knew something about style
and quality.”

The 62-meter was developed along very similar lines to
Andale, which left Deason and his girlfriend Katarina Panos
with little to change and a delightfully short delivery time.

Although Andale became Apogee two years into con-
struction, Deason was able to effect a few changes that

make a significant difference in shipboard life. Chief
among them were the expansion of the skylounge, the addi-
tion of a gym, and the opening of the original, aft main
deck veranda room to the elements. While some of these
changes were matters of personal choice, most if not all
support Deason’s decision to offer the boat for charter up
to three months of the year.

“Let’s face it,” he said, “most people want to be out
of doors as much as possible when they are on a yacht.
We’ve made sure there are lots of places to go and that
there is a powder room and a service bar available to each
outdoor living area. We added sun pads and then, since
not everyone wants to be in the sun, we added awnings
over the bars on the sun deck aft of the gym.”

The possibility of a gym surrounded by views of the
yacht’s cruising grounds was a particular joy to Deason,
an admitted fitness fan who works out daily. In fact one
of his first guests will be fitness center entrepreneur Larry
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North. “T love the idea of a floating
spa,” Deason said. “I think the idea
of an early morning workout with an
incredible view is really something
to look forward to.”

The deck below the gym features
another of Deason and Panos’
changes. The skylounge — Deason
simply calls it his bar — is the most
masculine space on the yacht, as well
as the largest. The room’s dominant
feature is a 22-foot-long, sit-down
bar that combines favorite elements
from two of their favorite hotels.
“The back of the bar with its mirrors
and columns is copied from the Hotel
de Paris in Monaco, only our mirrors

slide open for the view.

FOR A

e YACHT OWNER'!

underneath, s
taken from the Delano Hotel in
Miami,” Deason said.

Deason kept the yacht’s original
interior designers, Franco and Anna
Dellarole, but to personalize the yacht
to his tastes, he sent them photos of
his Dallas penthouse. “I'm very par-
tial to wood, columns and old world
décor,” said Deason. “So we added
marquetry and a wood floor to the
bar, changed the pear wood joinery
in the lower staterooms to mahogany,
and added marble everywhere.”

Key to Apogee’s glamorization
was the input of Panos and Caroline
Cranwell, Apogee’s purser. Cranwell,
and her fiancé Capt. John Flecken-
stein, moved to Italy for the last 18
months of construction. Cranwell
and Anna Dellarole prepared three
or four choices of fabrics, carpets and
window treatments for each room
and sent them to Panos for approval.
“If it hadn’t been for Anna, Katari-
na and Caroline, the whole boat
probably would have been beige,”
laughs Deason.

Apogee’s outdoor main deck
lounge is a masterful stroke. A pro-
tected outdoor living room, it fea-
tures a long low bar and a cozy
circular seating area ideal for games,
small groups at breakfast, or a kids’
table at lunch. “Come to think of it,
there are five bars on this boat and
I don’t even drink. But I wanted to
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make sure we were able to serve
guests who do,” said Deason.

Forward and a few steps down
from the aft deck lounge is the main
salon, its formality enhanced by the
appearance of being sunken and
ringed with columns. On the star-
board side, an elaborate inlaid gran-
ite foyer sweeps past a large dining
salon, circular staircase and elevator
enroute to the master suite. A wall
panel between the salon and dining
salon drops into cabinetry to cleverly
connect the two spaces.

In the accommodation department,
Apogee is as well-arranged for char-
ter as it is for cruising with a large
family and lots of friends. The main
deck master suite has its own win-
dowed office where Deason says he
expects to put in about four hours a

day on his business ventures, includ-
ing his role as chairman of Affiliat-
ed Computer Services. The stateroom
spans the full beam, as does the elab-
orate master bath beyond. The divid-
ed dressing area gives a secure place
for storage of personal belongings
when the boat 1s on charter.
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Guests and family will be ensconced in a
secluded bridge deck VIP stateroom or one of
four spacious cabins on the lower deck. Each
of the lower cabins includes a large marble bath
with a unique stone color matching the
cabin’s décor. All of the cabins are named for
Greek islands in honor of Panos” heritage.

With so much personalization, it would seem
that Deason and Panos must have spent con-
siderable time at the shipyard. Such is not the
case. “We went to the yard when T signed the
contract, when we launched the boat and once
in between,” said Deason. “I have a plane, T
could have gone anytime, but to me it was more
important to put together the best team, includ-
ing John Ciullo, my project manager at Camper
and Nicholsons BSA, and let them work.”

Deason himself is an expert at management
and service; in January his computer out-
sourcing firm was picked as one of the 26 best-
managed companies in America by Forbes
magazine. “Service is the core of our business
and I intend to operate my yacht on the same
platform,” said Deason. Apogee’s 17 crew con-
stitute one of the highest crew-to-guest ratios
in the charter industry. “Tt didn’t make sense
to me to spend millions on a yacht and scrimp

The inlaid granite floor stretches
from the dining salon left, past the
sweeping staircase top right, to
the owner’s suite, right and below.
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Apogee iakes the integraied bridge
concept to a higher plane not only with
integrated navigation and vessel manage-
ment controls but with a system of inie-
graied communications and
entertainment as well.

In the wheelhouse, a pair of Sony
monitors display the output of two sepa-
rate computers, one of which is used only
for navigation and is continually backed
up. By separating the systems, the crew
never has to worry about a downloaded
virus corrupting its Navi-Sailor 3000/Tran-
sis sysiem. Two more computers are
available at the first officer’'s work station,
one of which is dedicated to communica-
tions. The information from this server,
however, can be called up at any work
station aboard. For satellite communica-
tions, Apogee utilizes the Fleet 77 system
operating over Inmarsat B. E-mail is sent
to the server, which automatically sends
and receives at predetermined intervals
that can be set from 10 minutes to 24
hours. Apogee utilizes either of two meth-
ods to download daia. The MPDS selec-
tion bills them only for the volume of data,
not the time of connection—handy for
working with slow computers. Information
also can be distributed uiilizing the ves-
sel’s high-speed ISDN line, which charges
for time versus the size of the data pack-
et. Video conferencing can be conducted
over a land line or via satellite.

Yacht Link Engineering supplied both
the ISM-compliant vessel management
sofiware and the smart communications
engineering. While many yachts assign an
e-mail address to arriving guests,
Apogee’s e-mail server seamlessly col-
lects mail from any guest’s individual e-
mail accounts, saving them the bother of
having to rig temporary forwarding
addresses. Any guest arriving with a lap-
top can be linked to the yacht's WAN net
in two minutes flat.

Apogee’s wheelhouse is designed with a
crisis station away from the main helm,
Here, alarms register and switches allow
the officer of the watch to close any door or
any watertight bulkhead, activate the hi-fog
fire system and send emergency signals.
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on crew. Your experience on a yacht is most-
ly dictated by how well you are taken care
of and how well you are fed,” he added.

Apogee has been fitted with every con-
ceivable toy and amenity including seamless
e-mail access, at-anchor stabilization, a
dance floor with a Wurlitzer jukebox, and a
28-foot tender rigged for fishing.

“I believe in management by incentive,”
said Deason. “At their base rate, our crew is

paid near the bottom of the scale. Butif they
meet all their targets, including those for char-
tering and maintenance, they will be the high-
est paid crew in the industry.”

For interior resources, see page WWW.

110. For mechanical specifi- : 3
cations and deck layouts, see (S}IO‘(VBOE“:S’
page 178. For extended specs, .COm

click on (www.showboats.com).

Outdoor living is a priority aboard Apogee. The primary alfresco dining space is on the main
deck aft, above. The sun deck, top, is bisected by the gym.




